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Non-GMO (or not genetically modifi ed) 

is another claim or certifi cation consumers 

may be looking for in their products. Many

consumers shun GMO ingredients or prod-

ucts, believing these have not been studied 

enough to understand safety and long-term 

effects. Farrell explained that the USDA will 

require bioengineered foods to be labeled by

2022, with the exception of ingredients with 

undetectable levels of the ingredient, such as 

high-fructose corn syrup. Consumer de

Verifi ed items grew exponentially sinc

Brands and manufacturers across all 

new and innovative ways to increase the

Products featuring pea protein gre

protein sources in the natural segment in 2018. Plant-based options

are expanding into new product categories and traditionally meat-

based areas, like jerky and meat snacks.

Farrell concluded by stating that protein sources are being com-

bined to provide complete nutritional profiles as well as texture and

taste properties. New categories of products are getting an added 

boost of protein, including items that inherently contain protein, 

like nut butters. Indulgent treats are following suit and appealing to 

the protein-conscience consumer. 

“The Age of Protein: Emerging Opportunity for Plant-Based 

Alternatives,” Kasey Farrell, Data Product Manager, Product 

Intelligence Team SPINS 

Changes in Food Development, 
Marketing and Distribution to 
Consumers

“CHANGE HAS NEVER HAPPENED THIS FAST, and it will 

never be this slow again.”

Pointing to the success of Apple, Inc., she said that innovation is

“all about solving consumers need in new ways; they may not know 

what they need, but when you speak with them, they can clearly tell 

you what makes them dissatisfi ed.” So, where to start? 

“Convenience is still king!” she continued. “We are spoiled. We

don’t even like to cut or peel stuff anymore. It may cost more, but

we prefer ‘grab and go.’ And nobody likes to clean utensils…we now

want our portion-controlled meals and side dishes purchased and 

cooked in the same package,” she said. 

Then came the gradual retreat of grocery shopping in the on-

slaught of on-line economy, for which delivery times have gotten

shorter and shorter. “I remember when it used to take one to two

days to get a home delivery. Now, I can receive my orders within 

one-to-two-hour time frames,” said Long. This has also shifted 

expectations, as “food on demand” rests only a smart phone away 

from the consumer’s couch.

Fast, home-based delivery services still have growing pains.

Long elaborated, “I once ordered a meal kit and was shocked to 

fi nd that the instructions were overwhelming. Not only that, but 

they expected me to cut and peel the ingredients. Come on…we 

don’t do these things anymore…the service failed to refl ect my 

inability to cook!”

Average Company Lifespan on S&P 500 Index
(years, rolling 7-year average)
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Tenure for average firm in 1958: 61 years

33 Years

24 Years
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Small food and beverage companies have 
proliferated as entrepreneurship has become
easier, and barriers to entry have been lowered.
However, average company lifespans have de-
creased. In 1958, those on the S&P 500 Index
averaged 61 years. This fell to an average of 33
years, then 24 years, in the face of factors such 
as an increasingly fast-changing consumer en-
vironment. At the current churn rate, company
lifespans are predicted to decrease to 12 years.
By 2027, 50% of the S&P 500 companies will
be replaced.
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Small  food  and  beverage  companies  have proliferated  as  entrepreneurship  has  become easier, and barriers to 
entry have been lowered. However, average company lifespans have decreased. In 1958, those on the S&P 500 Index 
averaged 61 years. This fell to an average of 33 years, then 24 years, in the face of factors such as an increasingly fast-
changing consumer en- vironment. At the current churn rate, company lifespans are predicted to decrease to 12 years. 
By 2027, 50% of the S&P 500 companies willbe replaced.




